AP® PSYCHOLOGY
2006 SCORING GUIDELINES
Question 2
Zoey wants to buy a new car but is having difficulty deciding what kind to buy. She is feeling anxious and
wants to make a decision soon. Zoey visits several local car dealers and asks for the advice of some of her
friends. Explain how each of the following could influence her decision. Be sure to discuss each concept in
the context of Zoey’s decision.
• Approach-avoidance conflict
• Central route to persuasion
• Heuristics
• Individualism
• Rationalization
• Self-efficacy
• The autonomic nervous system
• The foot-in-the-door phenomenon
General Issues
1. Each point must be an application of the construct.
2. Definitions alone do not score but may be used to support or enhance an answer.
3. The student cannot merely parrot the terms in the question in definitions or explanations (except that
“to make a decision” can count as a legitimate outcome).
4. The application of the concepts must relate to the car-buying context.
NOTE: In general, applying the concepts to another person (car salesperson, parent, etc.) is acceptable as
long as the application relates to Zoey’s decision.
POINT 1: Approach-avoidance Conflict
A conflict involved in Zoey’s decision-making process in which at least one goal object or process (e.g.,
one car, one dealership, or the car-buying process) has both attractive and unattractive aspects. Specific
attributes must be named. For example, “Zoey wants a blue car but it is too expensive” would score, but
“Zoey wants a car but it is too expensive” would not score. Attributes like color or type of car are being
counted as attractive aspects.
NOTE: Do not score if the attractive aspects are characteristic of one object, and the unattractive aspects
are characteristic of another (for example, the sports car was cool and the sedan was ugly).
TRAP: In the example “I want a new car” the word “new” does not indicate an attractive aspect unless it is
used in combination with “old” or “used” car. Thus, in the example “I want a new car, not a used car” the
word “new” does count as an attractive aspect.
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AP® PSYCHOLOGY
2006 SCORING GUIDELINES
Question 2 (continued)
POINT 2: Central Route to Persuasion
The answer must include one of the following:
a. Via Content: Zoey must consider or be presented with factual information about the car (or
something else related to the car-buying process, like the dealership, etc.) intended to affect Zoey’s
decision rather than examples of peripheral route.
• Examples of factual information (quality of car, car ratings, safety).
• Examples of peripheral route (emotional appeals, attractiveness/expertness of the source, color,
coolness).
NOTE: The answer does not have to include any reference to the peripheral route.
OR
b. Via Process: Zoey considers information deeply vs. superficially (score this as long as it is in the
context of the car-buying decision).
NOTE: Do not score general persuasion (the car salesperson tries to persuade Zoey).
POINT 3: Heuristics
The answer must include both of the following:
a. A description of a “rule of thumb” or “mental shortcut” or preference.
b. How the heuristic affects the decision-making process (for example, it narrows the choices,
enhances the likelihood of getting what she wants).
Examples:
“Zoey likes/wants a red car, so Zoey only looks at red cars.” This scores.
“Zoey likes/wants a red car, so Zoey buys a red car.” This does not score.
“Zoey likes/wants a red car.” This does not score.
POINT 4: Individualism
The answer must include both of the following:
a. Reflection of an individual goal or independent self construal (defining one’s identity in terms of
personal attributes rather than group memberships).
b. Identification that a group (for example, family, friends, The Others, everyone else) has contrasting
desires, needs, opinions, goals, or cars.
NOTE: Conformity examples score only if they:
1. State this as the inverse of individualism, and
2. Reflect the tension between the individual and the group.
Examples:
“Zoey’s friends want her to get a Toyota, so she does.” This does not score.
“Zoey is not exhibiting individualism. Zoey wants a Cooper Mini, but her friends want her to get a
Toyota. She decides to ignore her own feelings and gets a Toyota.” This scores.
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AP® PSYCHOLOGY
2006 SCORING GUIDELINES
Question 2 (continued)
Point 5: Rationalization
A decision must be justified with some excuse to oneself that is described as a defense mechanism, or
that exhibits some level of self-protection or self-deception.
NOTE: “…justifies to herself…” or “…convinces herself…” is enough to indicate self-deception.
NOTE: Do not score being rational, using logic to make a decision.
Point 6: Self-efficacy
Answer must include all of the following:
a. Belief about own ability (or inability).
b. In a specific task related to the context.
c. How this affects Zoey’s decision making.
NOTE: Do not score anything about Zoey's wants/desires; Zoey being "efficient"; self-esteem; internal
locus of control, general confidence.
Point 7: Autonomic Nervous System (ANS)
Answer must include both of the following:
a. Connection must be made between ANS (or the sympathetic or parasympathetic nervous system)
and anxiety, or calmness, changing levels of arousal, or “fight or flight.”
b. Must indicate how this affects the decision she makes.
NOTE: The ANS must affect the decision; the decision cannot affect the ANS.
Point 8: Foot-in-the-door Phenomenon
Answer must include all of the following:
a. A request is made of an individual.
b. That individual complies with or agrees to that request.
c. A larger request is made to the same individual.
d. Must relate to Zoey’s decision.
NOTE: Do not score giving in to persuasion, simply making multiple requests, door-in-the-face, perceptual
contrast, mere exposure, desensitization, “that’s not all,” one step followed by another step.
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AP® PSYCHOLOGY
2006 SCORING COMMENTARY
Question 2
Overview
This question was designed to tap broad knowledge across the different subsections of psychology. From
various chapters in an introductory text, the AP Psychology Development Committee selected eight
concepts applicable to buying a car. The concepts represented varying degrees of difficulty. The question
emphasized students’ ability to generate examples rather than definitions in an attempt to measure higher
level function.
Sample: 2A
Score: 8
This is a well-organized, well-written response. Point 1 was earned. There is one goal (car) with both
attractive (CD player) and unattractive (extra cost) aspects. Point 2 was earned. Zoey is exposed to factual
information (“special airbags”). Point 3 was earned because there is accurate application of the availability
heuristic. Point 4 was earned. There is independent self-construal (“expresses her personality”) and a
contrasting group (“others”). Point 5 was awarded. Zoey justifies her decision with a rationale (“telling
herself that she will use the car every single day”). Point 6 was awarded. Zoey has a belief about her ability
regarding a specific task (“believes she would be able to handle having the loud speakers”). There is an
indication of how this belief might affect her decision (“decides to get them because she doesn’t think
they would ever cause her to crash”). Point 7 was earned because the autonomic nervous system is
connected with arousal (“her heart begins to beat faster”), and the arousal affects the decision (“she may
enjoy this feeling, and therefore decide on the faster car”). Point 8 was earned. There is compliance with a
smaller request (“suggesting that Zoey get the car with the extra comfortable seats, to which Zoey caves”)
followed by a larger request (“a completely upgraded car”).
Sample: 2B
Score: 4
This essay did not earn point 1 because there is no indication of any particular goal object that has both
attractive and unattractive aspects. Point 2 was not earned. The essay demonstrates confusion between the
concept in the question and the idea of persuasion by others through use of flattery. The essay earned point 3
because it provides a clear description of a heuristic and a clear indication of how that particular heuristic
would influence the decision of buying a car. Point 4 did not earn credit because the response does not
address all parts specified in the scoring guidelines. While the essay describes a need for independence, it
lacks identification of a group with opposing ideas. The essay earned point 5 with the example illustrating
the use of a self-deceptive defense (“her friend is jealous”) for the decision made. Point 6 earned credit. A
belief about Zoey’s ability in a particular task (“assume she is competent enough to pick a car”) is clearly
linked to how the decision will be made on her own. Point 7 also earned credit. The essay connects the
autonomic nervous system with stress, thus affecting the decision made (“could result in a poor choice”).
Point 8 was not earned. The essay does not demonstrate that an initial request was met with compliance
leading to a larger request that ultimately affects the decision.
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AP® PSYCHOLOGY
2006 SCORING COMMENTARY
Question 2 (continued)
Sample: 2C
Score: 1
Point 1 did not earn credit. The student confuses approaching and avoiding the car-buying process with
approach–avoidance conflict (attractive and unattractive aspects of a goal). Point 2 was awarded. There is
evidence that Zoey is looking at factual information (“reliable”) to make her decision. Point 3 was not
earned. The student does not demonstrate knowledge of heuristics. Point 4 was not awarded. There is no
mention of a contrasting group. Point 5 was not earned because there is no evidence that Zoey is making
excuses for a decision for the purposes of self-protection. Point 6 was not earned. There is no evidence that
the student understands the concept of self-efficacy. Point 7 is not attempted and therefore did not earn
credit. Point 8 was not awarded because there is no evidence that the student understands the foot-in-thedoor phenomenon.
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